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2018. 05 - 2021. 04: National Research Foundation of Korea, “The effect of motivation and deterrent on
perceived trust and risk for crowdfunding participation in tourism-related fields: Focusing on the moderating role of
funders’ herding behavior” Grant 76,572,000 Korean Won, Principal investigator (No.:

NRF-2018S1A5A8026985).

2017.12.27. Selected for 2018 Albert Nelson Marquis Lifetime Achievement Award.

2017.08.31. Listed on Marquis “Who’s Who in the World” in 2018.

2017.05: National Research Foundation of Korea, “Exploring an extended stimulus-organism-response

model on virtual reality tourism and the moderating role of big five personality traits” Grant 25,644,000

Korean Won, Principal investigator (No.: NRF- 2017S1A5A8020242).
2015.12: Selected as an excellent paper by National Research Foundation of Korea: Kim, M. J., Lee, C.
K., Chung, N., & Kim, W. G. (2014). Factors Affecting Online Tourism Group Buying and the
Moderating Role of Loyalty. Journal of Travel Research, 53(3) 380-394 (SSCI), Award 5,000,000 Korean
Won, Principal investigator (No.: NRF-2015S1A5A2A02047254).
2015.11: National Research Foundation of Korea, “Effects of intrinsic and extrinsic motivation on flow

experience of social network sites for seniors and the moderating role of anxiety attachment,” Grant

57,005,000 Korean Won, Principal investigator (No.: NRF-2015S1A5A2A03049328).

2015.03: One of the most cited articles in Tourism Management (top tier journal), “The effect of

perceived trust on electronic commerce: Shopping online for tourism products and services in South

Korea.” 

2014.05: National Research Foundation of Korea, “What makes seniors loyal to social network sites?

Focusing on social network theory,” Grant 24,635,000 Korean Won, Principal investigator (No.: NRF-

2014S1A5A8012589).

2010.02. Kyung Hee University, “Investigating the role of trust and gender in online tourism shopping

in South Korea,” 16,000,000 Korean Won, Collaborator (KHU-20100681),.
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